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WWTG in the world



WWTG Winegrowing Area (Ha)
TOTAL WWTG : 1,073,225 Ha
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WWTG Winegrowing Area (Ha)
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WWTG Wine Production (Litres)

1.5b

3b

3.5b

1b

2b

2.5b

500m

1.08b
1.1b

70.6m

1.03b

180m
329m

1.04b

69.5m

Argentina Australia Canada Chile Georgia New Zealand South 
Africa

U.S.A Uruguay

2.75b

*Note that Georgia figures 
are taken from OIV data 



WWTG Wine Production (Litres)
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WWTG domestic consumption (liter per cap)
TOTAL WWTG : 115.71

*Note that Georgia is not
included in the WWTG data
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WWTG Wine trade – where domestic production goes (liters)
TOTAL WWTG : 3,032,627,277
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*Note that Georgia is not
included in the WWTG data



WWTG Wine trade (US$)
TOTAL WWTG Exports by value: 8,017,945,630

*Note that Georgia is not
included in the WWTG data
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WWTG Wine trade (USD) inside WWTG
TOTAL WWTG: 8,017,945,630
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*Note that Georgia is not
included in the WWTG data



WWTG Wine trade (USD) outside WWTG
TOTAL WWTG: 8,017,945,630
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*Note that Georgia is not
included in the WWTG data



Thank you
for your attention
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